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The World of Advertising
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Important Words RS
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World “““““““(’j\"; global ¢ecccecccccacce G.d\.c

Advertise 66666666 uLu Campa|gn 1YY I X I X XXX’ AJA;
Hero ¢eecccccccccce J.Lu Rabbit ¢cccccccccccccc L._u)\

Product ¢¢ccccccce Cq.m Appear Ceeeiecececc J-@-Ll-\
iNVite cececececcecs se Battery CEEEEEEEEE06E MJ\.L:A
Sel| ¢eecccceceecccc iy Example cceccececcece Jlia
Possible ccccccccie San  forexample cccce JUall Jam e

commuhnication «ceccece OYLal
All over the world «cccc allall olail pren 8



Advertising All over the World ¢¢cccccliBley) ol f ,,\,\
How can a rabbit be stronger than a football hero? Q\)\,\ b
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How can a rabbit be more powerful than a big, strong man ?
¢ da s (s Bl as) QY s O ¢Sy S
In the world of advertising, this is quite possible.
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Consider the example of Jacko.
. 5S> M Jali
This great australian football hero recently appeared on TV and yelled at
the audience to buy products.
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Jacko’s angry campaign worked well in Australia so Energizer batteries
invited him north to sell their product in the United States.
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But Jacko’s yelling did not convince the American audience
to buy battries. So, good-bye, Jacko . 0
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Hello, Energizer Bunny, the little toy rabbit that has sold far more
batteries than Jacko .
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In the world of advertising, selling products is the most important goal .
Aoan] Y Ciagh) e cilaiiall ang oNeYl g Lleall alle A

As companies are becoming more global, they are looking for new ways
to sell their products all over the world .
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It is true that because of global communication the world is becoming

smaller today .
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But it is also true that the problems of global advertising — problems of
language and culture — have become larger than ever.
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For example, Braniff Airlines wanted to advertise its fine leather seats .
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But when its advertisement was translated from English to Spanish, it
told people they could fly naked!
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A- student

B- football hero
C- doctor

D- teacher

2- A battery --------------------
Energizer Bunny .

A-market

B- translator

C- company

D- goal

changed its campaign Jacko to the



