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Changing World Markets
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Now in Russia you would have to think about your product and
whether or not there’s a markets for it.
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Fast food, for example, is a very strange ideal in Russia.
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In their restaurant, you sit down and the waiter brings you soup,
salad, meat, and potatoes — one thing a time.
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The Russians think of food as something you take your time
with, something you enjoy.
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What happened with pizza in Russia is a very funny story.
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First they had to convince people to try it, and they had to explain
that it was similar to Russian vatrushka.
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Pizzeria restaurant opened up in Moscow.
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The Russians may have liked it all right, but Pizzeria didn’t go over
too well with foreign visitors because the pizza didn’t always have
enough tomato sauce and cheese.
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Another problem was that if you wanted to take the pizza home
with you, the chef wouldn’t hear of it.
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He didn’t want to get cold.
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When you’re dealing with international markets, you ‘re dealing
with other customs. Other cultures.
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But things are changing every day .New markets are opening up all
the time.
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We have to look at the big picture before we start planning a
campaign.
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We need to think about our product . Will people be able to buy it.
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Regarding our marketing plan, will people understand it ?
¢ bl Lagdow J2 Ll 3 geul) ddad o
Remember that for years in China and Russia people had hard time
buying things.
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The best advertisement of all was a long line in front of a store.
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That’s how people knew which store was the place to go.

Al ca X lSa iS¢ Al ulil) e Al A8y el LA oda

So we must think about how things are changing if we expect to
be successful.
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| appreciate your attendance today . It’s been a pleasure to be with
you
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1- Fast food in Russia is

A- expensive

B- cold

C- strange

D- easy to get

2- The chef didn’t want anybody to take the pizza home because
A-it is expensive to take it home.

B- he didn’t want it to get cold.

C- he doesn’t have this service.

D- the restaurant is full.



